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Negative Network Rumor and Brand Adoration .

The Role of Brand Word-of-Mouth and Communication Skills
LI Jing', ZHOU Jianming’
(1. Information Center for Social Science, Renmin University of China, Beiing 100872, China;

2. School of Business Administration, Guangdong University of Finance & Economics, Guangzhou 510320, China)

Abstract: This paper makes an empirical study on the relationship between negative online rumors and consumer brand adora-
tion, and it also explores the mediating and regulating role of brand word-of-mouth and communication skills in the above relation-
ship. The research takes the brand managers of 211 brand clothing enterprises in Guangzhou as the empirical research object.
Through the hierarchical regression analysis of the questionnaire data, it is found that; (1)negative online rumors will not only di-
rectly and negatively affect consumers’ brand adoration of enterprises, but also negatively affect the brand word-of-mouth of enterpri-
ses, and then have a negative impact on consumers’ brand adoration. Brand word-of-mouth plays a partially intermediary role in the
relationship between negative online rumors and consumer brand adoration; (2 ) enterprise brands with strong communication skills
are better able to resist the impact of negative online rumors. Compared with enterprises with low communication skills, consumers
of enterprises with high communication skills are less likely to reduce their adoration of the original consumer brands because of neg-
ative online rumors.
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Sama,2020) "7 D) R ke 7 (BN AR S S ,2012 5 Park 25 ,2016) 11 Ay TR AT IR A S LA EBF
G BE A X SR FE ) BT R 2 HEAT A3 AT, DRI ) SR A G K D 4 BT I S S MR R ) R
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211 FEAH R R PR 141N 1566.8% , W HEF R FEZTON (1533.2% ; K& KLU F2:Di136 A |
1i64.5% ,AFF2ETIS8 N (27.5% WA= I1T N 58. 0% ;- B4R 435, 9% (hrifi 2 SD =5.6) LIt
A, it R A R R A L 7 [ P 3B B I RS AR AN I 80K L1537, 9% ,6—104F I A 815K | 11138.4% ,11
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B0, 88, i T0. 7 B9 TR BR v 5 1 S 24 5 22 B AVE ( Average Variance Extracted ) M4 EEE CR
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JE RN SO

AR R R RS PR AR (2019) VO IR T AT 1] 6 15 T, A AR 4 A AT SR e AN < R 5K
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SRERUE ¥ 7 22 B B AVE R4 15 B CR 4031280 67 10, 89, & 0. SHI0. 7 i ZE R AR, 1T Ul & it 11
R e B RA0R B A SSos
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UL 3 3 1 e FLAT R B I SO

it S FE R BN AN R % (2015) VA AT N S FE 4 B R I AT ) 5 15 T, A 544 AT, L )
TGN T 2R B S 5 R G LN (1 DS B E B, 5 R AT R — R R BL RN AE K 1% i 2 1Y Cronbach’s
o 5 BERECN0. 90, K T0. 7R AR EZL R ; 35 J7 22l B AVE R A 15 B CR 4090 0. 78 F10. 93, K T
0. 5FN0. 7 W b5 LR AT 0 it B2 T it 2 LA 347 1A 15 B A SR
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(—) ZEBRXRSHESH
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‘@%ﬁ*ﬁ((:onﬁrmatory Factor Analyses, CFA) XS5 o145 R B, 82 % DU R AR R = [H 7
AL A 0 PR AR A 2 ] () B e B, DU PR T A AR B 40 R A ) /df = 207.940/98 =2. 1224 F1—32Z
6] ,RMSEA =0. 073/NT0. 08, TLI =0. 934 % T0. 9, CFI =0. 94615 T°0. 9, i 2 i Hb Hifth = DA 745 184 1 2 A
TRV A L 24T, 3R B A 5% DU A D0 6 et 3 EL A A 1 X A R0
Fl BRIEHEEHNER

A X df RMSEA TLI CFI
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ZRFHEY(SHFRE G @IS o8 506. 105 101 0.138 0.764 | 0.801
ZRFER(AF ML @IEET ABEIT) 802. 854 101 0.182 0.591 | 0.655
ZRFRY(SFRNEFEIET BMER) 496. 136 101 0.136 0.769 | 0.806
ZRFHEE(SIFAEET B EAF) 794. 406 101 0.181 0.595 | 0.660
ZRFER (SR o Sk F) 486.523 101 0.135 0.775 | 0.811
ZRFHE(AIFHERT B o) 653.357 101 0.161 0.678 | 0.729
BRFEY (ML T EILZET ABHEIT B g DL 1354.914 | 104 0.239 0.291 | 0.386

(Z) BHREsEItSHh

T SPSS19. OB AH G A AT, AR B 58 748 | I BE  J7 2 FAHOC R BN K2 A5 RR] Mg M miw 5 5
PR (r= -0.34,p<0.01) S EETFE(r=-0.38,p<0. 0 R WENAAH L LR M OMY
mn SR FE (r=0.45,p <0.01) N2 B B35 A9 A G C R W@ M 5 M %S (r=-0.07,p >
0.05) AR E A (r=-0.01,p>0.05) LA EEFE(r= -0.01,p >0.05) %A W E WA KX R LI,
ni RS TR S A A RS RS (r= - 0.02,p >0.05) AEHE(r=0.11,p>0.05) B HREE(r=-0.05,p>
0.05) %A & A KR B 578 E N & s B B B KA (r=0. 14 ,p <0. 05) LA S BB (r = 0. 21,
p <0.01) FHIEMICK R, RIRR IS I 48 1 R AL AR RE % 110 2% 5 7 AR 3 i I Al LS

R FETENHEFEMEXRY

xE 1 2 3 4 5 6 7 8 9
1. HAe 1.00
2. Fik 0.03 1.00
HEFRE -0.12 | -0.25™ | 1.00
4. 35 & B 1A -0.08 0.05 0.10 1.00
5. on R LA 0.01 0.03 -0.04 0.55™ 1.00
6. W% fi \@i% 5 0.06 0.10 0.10 -0.10 -0.12 1.00
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5513 B OHE SR . GO0 TR T A RS« Al R 9 T T Y A 49

(&R2)
TE 1 2 3 4 5 6 7 8 9
8. ) 1B H 75 0.05 0.01 0.01 0.04 0.00 -0.07 -0.01 1.00
9. i %A -0.02 0.11 -0.05 0.14" 0.21" | -0.38"| 0.45" -0.04 1.00
F 3 4E (M) 0.33 35.91 0.44 7.73 1.24 2.20 3.52 3.45 3.38
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EN=211; %% 5 p<0.0l, k5 p<0.05;"HAM.(0)F,(1)%;"HFRE.(0)FHALT,(1)AH,(2)s R
SR ALAEL . (1) DR (2) FFIAE, (3) KA MAE,

(=) RIEKE
IR 2= (2022) 1 KA BY 55 (2022) 1 AF ik, AR BF G2 8T SPSS19. 04K 4, 45 45 2 9 [71 )9 ( Hier-
archical Regression Modeling, HRM ) J7 i X F 59 {1 1 i2F 4 7 2508 3 ik, 45 20 1 20 B 45 R0 8 T 3R3

®3 EBRORAREEEER
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EHEE

NER -0.02 0.01 0.02 -0.07 -0.04 -0.04 -0.01

i 0.09 0.15 0.13 0.01 0.05 0.05 0.03

HERE -0.02 0.03 0.00 0.05 0.10 0.11 0.08
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BHE%
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