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Research on the Influence Mechanism of the Effect of Centrality of Green
Attributes on Consumer Purchase Intention: The Moderating Role of

Product Type and the Mediating Effect of Perceived Benefit
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Abstract: Previous studies have not reached a consistent conclusion about the impact of product green attribute on consumers’
purchase intention. This study systematically explores the influence mechanism of green attributes on consumers’ purchase intention
under the situation of different product types through two setting experiments. The results show that for hedonic products, high cen-
trality of green attributes can enhance consumer purchase intention compared with low centrality of green attributes. For utilitarian
products, low centrality of green attributes can enhance consumer purchase intention compared with high centrality of green attrib-
utes. Additionally, the positive effect of high centrality of green attributes on consumer purchase intention is mediated by self-ex-
pression benefit for hedonic products, whereas the positive effect of low centrality of green attributes on consumer purchase intention
is mediated by utilitarian environmental benefit for utilitarian products.
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S A0 A0 1 A% 35 0 Al T A o AT AL o 5 A 2 4 (7 i S S L 4 (T SR S A AL TN, T
DL TH S 0 0 AR THER (055 40 J7 AT T R 08 25 40 (A 4% T 60 125 A o 0 6 ) AT

SR A R T S DA A HE £ 25 0B P 7 AR A Ml 3O 2 ER AR B A 0 Ty 5, RS TR
P BN RV, B 7 T A3 A 75 2 fEL o € T8 A o T 9 T K 2 1) U 5% ) B A R 5 0 A A T
W o — 5 T, 777 it 2 SR R T 0 % (0 S 0 R 1 T R U, 31 B 3 T DA AT S b M A R
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V5 2y B P = R AR LR R (W 45,1988 ) B 2 BRI 9% 32 L F 35 B AT L 7 T B A I )R
P AE T 2 W S e 3 B TR BEE TR B TH (Guo 28 ,2017) 10 B X 7 i k40 8 1, BUA HF 5 3 A 4t 0 I
S ) 2 R T T R R Y, B L S SR R R AT 1 SR b, R0 R T K O B A B R R R AR AT
7% it [R5 06 A2 315 9% % 19 D il 5 oK A1EFR {75 5K (Schaltenbrand 25,2018 ; Dangelico 4§,2017) "™, #t4h , 4
A WIS % B S5 AT 2 (0 R PR 007 2 FECGH R Al B E MK B 55 S IR R DI, 7 AR A
W2k | I AE— R AL b4 1 B0 S5 3R 355 10 1A B o PR OB TR A 14 ) 52 ( Sheng 25 ,2019) 7 J& 4 o0 PR B G
W, A PRTE R AT 0o B e 568 0 DT 1) 5t o 0 O X 5 1) 0 28 Jag 4k R AIF 2 L O A 8 1 T o O HL M
T TR A o R B0 S 2 M 1 R B L X WX T R T A e 2 e b0 P R R,
CE 5 R B SR U7 P o 90 99 50 7R K ( Sloman 25, 1988) 07 5 A 5 A 4 €0 J kL HL 4 € U A P 1
55405 25 L1 RS U B E N 2™ i k€0 1 (BRI ORI — TS A B e A H M, 2
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72 i B R 2 7 — 5 R b 502 00 0 X 7 i B R D A R R LA, il T A U
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54 wmolk & % 5 & M 2021 4F

(Z) FFm%EE

TE Y B 3 00 BH 2 45U, DA BF 03 36 A 77 i 2 T80 10 2 S 2 T L W K e o Sk L o o 1 B G I
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9 A 7 ) 2 R 45 0 S Sl WL 0 43 Sy S P 45 T A i, v S R S R D % SRR B AT S
a3 R R S 7 L AT A R L T R R T S AR R T B A T 9 IR SR R
P R TR I 0 7 i, A0 TG 58 ) i R BL AR 45 (Botti A1 Megill 2011 ;Salerno 45 ,2014) 7 7 — f 4
DU, 0 B 25 W SIS T 5t 0 5 AR S Sh LA 7 S 25 e, W S ST o R 31 B O 6 1 R S SR R LAY
{4, JF Fh X 77 R A 096 2 11 A S R R SR 7 2 B ) W K2 B2 0 N 9 G R 7 S R A
ST, 1 I 7 i I 7 A T R 195 SR 5 2 (A 9 T 80 BH BT ( Kivetz 1 Zheng,2017) 170 LLE R
8 W17 i 2 10 S [ 4 3 Y 2 S O X G 00 2 5, I SR 0 I B 0 B i B 7 AR 0 ( Park
45,2016 5 BAE SR, 2018) U (H T R VA A L 7 R R bR I A AR, OF R S R R T A 5
FRAE , DRSS AR S 77 L6 A I B4 79 56 & (Batra il Ahtola, 1991) P —J5 T, [/ — 7 i A% B AT 1A
7] o e L 52 5 A0S R AR AIE 5 5% — 7 R 4 S [ Fy L AR ARE A, ol 2 T[] — 7% il B 25 1) 52 R AF 52 2R
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T B R B, 2 05 DA A T o A 0 7 i i R i s BGRB8 R R 25 R Tk R
TR A% T AR 343 28 AR ( Lin 45,2017 ; Exifili 1 Sergios, 2019) 770 Hvp 3 55 2y R 5 R T 7 it 3
S LTI 37 P A S 4 i T LA R BRI P, R A 2 R A 25 R R T TR A A T 2
Fih TS 5 R EEAT SIS 1 R SR AL S F bR, AT LB T Sk 45 (Sheth 45,1991 ; Par-
ker,2009) 277 AT BFFEUE AN [ e ] A S €0 o R RS WG 4 5 R Y B 7 AR 25 Al 0 B 5 0 WA 2 e
I T 2 15 M AT, B S R €20 T B 2 57 SR AL 138 1 O 22 0 BRE Sh RE R i, T 463 €0 JE S 2 SR s 13 T
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FH 77 A T A% O J e T A 0 50 8 e, B 45 €6 J8 v R A i I, 7 5 BT LA 4 0 M (S LR g, 3 2%
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11 28 05 AR B (Moore , 2015 5 Yang 45 ,2017) ™7 75 [ 6f L 4 43 (0 FR A J& 14 19 7% 6 01 2% 2 25 1 e xd
72 it S 75 T L LR R SR A BRI, e S 7 R 1) S B A IF B 7 4R TS A IR 6 L S
618 0 I S AN AR 2 B AU 7 i DA SR A T, 52 T 2 30 3 €6 155 JER A0 M 050 194 5 3807 it 1K 1 A
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2000 J VT PE R BE A 80 Hb T B S 4 (BR[G0SR 7 g S R R
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555 ER, WA 77 2% 0 Jg8 o P o T 9 355 BRI ) ARG 2 0 B R 0 2 1 T 3k M 4 B MR AR
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OS50 1) A 2 8 B 3 ) I 0 7 o RS 6 S 56 R X L T 1 O PR R A A R B — 2B e
BB ML HG 7= dh o 5 5 T 5 O B 5 0 B 3 AT O A A sl S R 7 R 5 AR R P A S G A Y, B EUAE
TOA Yk & #E ORI T S S8 IS R 5 5 O T AR LT 5 ) IR AL A A 8 I AR R i (Vine-
rean 45,2015 ) " AR YR H 906 30 1 190 45 15 BE T SN EOR S0 B 5 X T A A 0k 7 A 56 T S AR I
AT HE I o 38 32 X 137 073 A5 2550 0] 45 34647 8 35 & IRHE 44 17 W67 198 552 FE 8L 7= 4 03] Sk Uk & 588 R0 28 0 AR, HE 44 i
VA7 1) 22 5 R 7 i 3 A I 5 R T R L 25 5 P IR S AR T P DR S A A O R S R R
Ja RV KBRS 1T RO I 2SI BT 0 S AL S AR

5 B K ST R U G 0B A PO P R O A S B % Gershoff il Frels (2015 ) 7ty 5 36175 8%
Bt e B i G 7 5 M R 1 PR OR AT SR Bl e I T M b M S A B O IR A T K
VR EE (TR BTSSR BT S B B 01 Il TR T — 307 o AR 6 & Ak O PR B IR S 5 T 3 )
77 R L IO AN ACRE T FE ERA f FRE SR IR SR T AR SR I PR R C T, AR T A AR AN £ i AT
7K TG G " AR SR €0 P PO PR B R R O < 5 T A IR ST S AR B L 3 0™ R (SRR Tl R A I R SR iR
FHT AR, b5 55 0 5 24 o PR T o A BB 3G AR R TS B FH 35 T AR AL R i AR 1 60 44 FE AR K 2
HEAE R (52544, 3545 , M, =23.82,SD =0.695) , ir A il BE AL 43 1L 20 o 76 5 9l 0k A S0 00 %
J5 BTSSR S A S A B SR A ) 5 A N S I bR, B S I R AE T A Likert fE 3 X
BEAT PP (LA AR5 R BRI, 740 A8 B R < 0™ i @ T B R BE A0 @ M o™ 7 o e Ak Bl iE
Xof 7 il 0 g €0 S M HEAT PR - RO B T (LRI ) X 2™ i 1Y) T AR A0 SN R T 1 B
Prali gk R B Q] (1 ARRAEH R, TR AEH =) 7 o Ge b T or A 25 2R 3 B, 1 201 ke 3%k ¢ €8 7 b 199 9 43
TR EZES (M, =4.933 vs. M =4.867,1(58) =0.264,p >0.05) , H & & (0 JF 2 rpO PR 2 X0 5 2R Al
GOFEMITSEES TS OB h o4 (M, =5.367 vs. M =4.233,1(58) =4.261,p <0.001;
M, =5.667 vs. M =3.500,:(58) =0.023,p <0.001 ) .4t st 15, B 795 ZEL A4 f 7 i ¢ €00 J8 1 v 0o PR O 452 0
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(Z) EXxE

S — 1 A SR 00 TE € A O T IS TR [ B R T 2 A S AR R A L R 2 (S
JE P OPE v AR x 277 2T L SR v, SEAR ) A 20 R) PR S TR T o AR YR S I AE AR b S AL
5520844 MBA “#AE/E Nk (J5894 , 11945 , M., =32.76,SD =5.23) J1E X S50 YR AE AR 55 S 90 b
BH5 TS 56 AR BN, DX AE T 4 7 8 152 56 AH N MR IS T 2 B JE 3 7 I S R R A R T S RS A
A S Newman %5 (2014) PV AT, 41140 TN % Al ) 72 A W SE LG o B, i o [ 25—
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RN 5 AR 520 TC O W TE IO [R) A AR < Ay A2 358 R 0 S 2 3 T AR 36 B 4 9 TA R 7K F I B L 3K
SE H A LA, B TR A B OG0 5 IR UK ] R AR 22 5, M HERR 5 SR TC O T I &R
i, g 1 8 S R 5 560 FTER 335 J013L 9 H 3% ( Dunlap 45,2000 ; Mostafa, 2010) % i )5, Bk 7 24
N GEHE B I SIS T 1 21 A5 Jil o 76 N B3 A7 A6 65 2 (L AR S (L 1) TC AR 100 46 5, 4 Ok 52 36 2L 3 [T e
B A 19443 o

(=) XWHER

1. ERFEFEERLE R Cronbach’s o REK 0 £ 1 R AAF KT, 45 3 BoR 77 i W S8 B AR B G0
AR Cronbach’s o A4 51 0. 918 0. 926 F10. 890, 4 K F0. 705E M {H , 4 L Ui B = 32 B A R 4711
{5 BE KT oS3 25 2 W, 25 A9tk B PR B OGO RS M PR AN A AE 2 22 5% (F(1,190) =0.321,p >
0.05,F(1,190) =0.649,p >0.05) .

2. GEREEPOENmREAYUNZTEERAMNEREWEIEENRZID LA K ANOVA 5345 REIR,
e JE LR S P BRI S BN B F(1,190) =24.305,p <0. 001, #5110, fE i H1AG 3 50k, B 4
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