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Influence of the Presentation Order of Bilingual Brand Names

on Consumers’ Brand Evaluation
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Abstract: This paper explores the phenomena of a great deal of brand names’ bilingualization in China markets, and examines
the effect of the horizontal presentation order of the Chinese and English bilingual brand names on consumers’ brand evaluation and
its mediating mechanism. The results of the two studies indicate that the horizontal presentation order of bilingual brand names and
the favorable country of origin image have significant interaction effects on consumers’ brand evaluation. To be specific: when the
left-Chinese-right-English (vs. left-English- right-Chinese) order of the bilingual brand name is presented in terms of the favorable
country of origin image of China, or when the left-English-right-Chinese (vs. left-Chinese-right-English) order of the bilingual brand
name is presented in terms of the favorable country of origin image of Europe and America, the brand evaluation of consumers can be
improved. Among them, when the different presenting order of bilingual brand names matches with consumers’ psychological schema
of the corresponding favorable country of origin, the schema-congruency effect plays an intermediary role. This paper enriches the
brand naming theory and provides a guiding reference for enterprises to adjust the horizontal presentation order of bilingual brand
names according to consumers’ perception of the country of origin image.
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