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Literature Review on Cross-channel Integration: Concept,
Dimension and Theoretical Framework
ZHUANG Gui-jun' , DEND Qi''*, LU Ting-yu'
(1. School of Management, Xi’an Jiaotong University, Xi’an 710049, China;
2. School of Business, Suzhou University, Suzhou 234000, China)

Abstract: In the age of omni-channel or multi-channel marketing, cross-channel integration has become a hot topic and new
research field. However, little has been done on the review and elaboration of relevant studies, and the problems such as superficial
understanding of cross-channel integration, inconsistency in the measurement of cross-channel integration and lack of theoretical
guidance, which is a big problem for follow-up studies. In view of this, on the basis of the elaboration on previous studies, this pa-
per reviews the literature of cross-channel integration, discusses the connotation, dimension and measurement of cross-channel inte-
gration, constructs a theoretical framework for cross-channel integration according to the antecedences, direct consequences and firm
performance, and identifies some research gaps. This will benefit the future research on the topic.
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