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Abstract: It is an important decision for enterprises to apply environmental claims in advertising design, since it may influence
advertising effects and company reputation. On this basis, this paper introduces the attribution theory and the elaboration likelihood
model to analyze the effect and mechanism of enterprises’ environmental claims on consumers green purchase intention. The results
show that: consumers are more willing to purchase green products in the face of substantive claims than associative claims.
Consumers’ environmental concern moderates the impact of environmental claims on green purchase intention, which means that con-
sumers with high environmental concern (vs low environmental concern) are more willing to purchase green products in the face of
substantive (vs associative) environmental claims than those with associative (vs substantive) environmental claims. Furthermore,
consumers’ perception of CSR intrinsic motives plays a mediating effect on the impact of environmental claims on consumers’ green
purchase intention. This paper enriches the green advertising theory and provides a theoretical basis to enhance the persuasion effect
of enterprise environmental claims.
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A S AL BT EE BRI RE I FSIHL AH FL 2 R X T AR SN S0 PR ] 1 1) 3 2 ok U, 2 e 2 St
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IS AR AOR S5k S5 NPT EC 23558 ARSI, D HE A9 B 2 18 i 2% 3 b BRIG T i 14 , T A2
PR BT , 7 A TR SR, (2 B A 4% 45 SR ( Herrmann 45,2013 ) 77 3T LA 43T, AR SCHE
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