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The Influence of Anthropomorphism of Ingredient Brand on Purchase Intention .
Effects, Boundaries and Mediation
ZHONG Ke', HE Yun®
(1. School of Economics and Management, Hainan University, Haikou 570228, China;
2. School of Business, Sun Yat-sen University, Guangzhou 510275, China)

Abstract; From the view of the ingredient supplier, the experimental method was used to explore the impact of ingredient brand
personification on marketing effectiveness and its internal mechanism. The results showed that ingredient brand personification can
effectively increase the consumer brand purchase intention. This research further differentiates brand personification as a competent
type of and warm feeling type, and explores the interaction of ingredient brand personification on brand purchase intention in different
product types of scenarios. The research results are significant for the marketing management of the ingredient brand producers.
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