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Influence of Authenticity Perception of Culture Tourism on Tourists’

Loyalty: The Mediating Effects of Tourists’ Well-being
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Abstract: In the study of the influence of the authenticity perception in culture tourism on tourists’ loyalty, the previous studies
have drawn different conclusions, especially in the influence of existential authenticity on the loyalty, with the inner mechanism still
unclear. The article proposes the two dimensions of the tourists’ well-being, namely the hedonic well-being and the eudaimonic well-
being as the mediating role, and studies the influence of the two types of tourists” authenticity on the tourists’ loyalty, namely the ob-
ject-related authenticity and existential authenticity. The results show that the influence of object-related authenticity on the tourists’
loyalty is partially mediated by the hedonic well-being and the eudaimonic well-being. The influence of the existential authenticity on
the tourists’ loyalty is totally mediated by the hedonic well-being and the eudaimonic well-being. With the mediating role of the
tourists” well-being, the study enriches the mechanism research between the authenticity in culture tourism and the loyalty, and ex-
pands the tourists” well-being research direction with the hedonic well-being and the eudaimonic well-being, and provides a new per-
spective on the loyalty for the destination.
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