B4 (AT 318 1) ng I £ ;?f '_ﬁ' % Ig No. 4 ( General No.318)
2018 4E 4 A JOURNAL OF BUSINESS ECONOMICS Apr. 2018

11 B 55 | e e i A 53 Y I 3 1 T 3K G 2

=) B s o 0 A R 5 % v L) B 5T

o A A Mv“

(1. KRF FEEMR, LA 4L 21201352, i Kk F #Ao#FiH A B b.o i i 441 212013)

W OE: ﬁﬁ%%ﬁﬁﬁf%ﬁé’vﬁﬁ BB G HEELBTIEFTRNHEFAAN, AL RE R G W
AKBEINEE XEURBECEX Y E LM AL HAEBRABR MET N EBHEEHINE
Ti‘éﬁ%%ﬂ#ii]fm'@%éw%ﬁ#;%ioi\ﬁ/mff@ﬁﬁz}%ﬁ%ﬁrz,%ﬁaﬁ3’ﬁﬁﬁa@éw‘\l’ﬁ]ﬁmy\,ﬁﬂﬁﬁ
REGE RS AE . R DA E 7R B R R o WK1 A AL

GRFU B E AR R R B AR ORA B BB R, T A AR X 5 Ao
N EAET A %%é’ﬂfﬂﬂo/\Eiﬂ%iﬁ?-aw\ﬁ%i%%#%'ﬁuﬁl EnsElyEZEH KR PR
WAFMBE, T FERAENERANAEER T AT NN, HTBERTHEBEAE S HEY

EHHER WAFE .

KEWR: HBEAE; W FE  HBE R LHEH

hE4SHEE F713.50 XEkFRER A X EHE:1000-2154(2018)04-0058-12

DOI:10. 14134/j. cnki. ¢n33-1336/f.2018. 04. 006

Can Community Climate Lead to Impulse Buying?

A Study of the Effect and Mechanism of Different Community Climate Dimensions
CHEN Yang'?, HE You-shi', JIN Shuai'”’
(1. School of Management, Jiangsu University, Zhenjiang 212013, China;
2. Computational Experiment Center for Social Science, Jiangsu University, Zhenjiang 212013, China)

Abstract; With the rise of community marketing, understanding consumers’ behavior in the community environment is particu-
larly important for the development of the enterprises and community economy. Based on the theory of environmental psychology,
this study builds a consumers’ decision-making model of impulsive buying in community marketing environment from the perspective
of the community climate. By using the structural equation modeling, we discuss the impacts and mechanisms of different dimensions
of community climate, namely community interaction climate, community control climate, product assistance climate and sales on-
the-spot climate on the consumers’ impulse buying. The findings show that the four dimensions of the community climate have a
significant influence on the sense of community, while the sense of community plays the mediating role in consumer impulse buying.
Specifically, the sense of community plays a partial mediating effect on the relationship between the community control climate and
impulsive buying, and plays a fully mediating role between the other three dimensions of the community climate and impulsive
buying, and then it displays the intrinsic mechanism of the effects of community climate on impulse buying.
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