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A Literature Review on the Country-of-origin Effect Research
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Abstract; Country-of-origin (COO) effect is an important topic in the international marketing and internationalization strategy
research. Though having been studied for more than half century and formed different research clusters, COO theory is still in the
lack of conceptual unification and solid theoretical framework, and some aspects of research are still weak, especially the COO
effects for enterprises originated from emerging countries entering the developed market. Due to the differences of some factors such
as research samples and control variables, the relevant conclusions are still inconsistent with each other, and thus can not form a
systematic theoretical basis in this field. Domestic scholars have only begun to pay attention to the country of origin effect in recent
years, mainly focusing on the test of the COO effects on products of different attributes. This paper reviews and classifies the source
of the COO theory basis, summarizes the brand strategy of enterprises from the developing countries entering developed countries,
constructs a theory framework of integrated research content, and points out the direction for future research based on the reviews.
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