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A Review of Literature on Consumers’ Perceived Risk in Situations of

Product-harm Crisis and Prospect
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(Business School, Henan Normal University, Xinxiang 453007, China)

Abstract: Product-harm crisis is only a “sudden” crisis to the enterprise, but an “artificial” disaster to the society, which not
only causes public panic, but also leads to the dramatic increase of the consumer’s perceived risk. Therefore, it becomes an urgent
academic issue to identify the crisis development and its resolution. Based on systematic analysis of the relevant literature on
consumers’ perceived risk, we first define the concept of the consumer’s perceived risk and its dimensions, then analyze the factors
influencing consumers’ perceived risk in dangerous situation, such as the nature of the crisis, the enterprise, the response body, the
crisis product type, the psychological distance and the consumer characteristics, and propose specific strategies for the enterprise to
reduce the perceived risk. Finally, we put forward the shortcomings of these researches and point out the direction of future re-
search.
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FIF L it BT LA Sy 7 B 75 5 ((Weemerfelt, 1988 ) 1™ (125 5 25 i B B 439 304 21 25 6k i R 49 1 T 9 441 A0
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